The Campaign Runs October to March

BUT...

GIVING
NEVER
STOPS
By Joe Hawrylko
With more than 5,300 members, the
Boys & Girls Club of Clifton has seen
exponential growth during the last
three decades. What started as a one
building facility has slowly morphed
into a sprawling campus at the corner of
Clifton and Colfax Aves. that offers
classes, leagues, and a host of activities
for residents of all ages.
“We had about 1,100 members in the
90s. The schools have been very good
partners. We operate in 8 school sites, and
have about 550 youths in those sites after
school. The Club has grown as the community has grown,” explained Executive Director
Bob Foster, who has been in his current role since
2006, but has worked at the club since 1980. “We’ve
added a rec hall, the pool, wrestling, lacrosse … the
swim program has grown tremendously over the
years. We have church rentals. The club is used for 14
to 15 hours a day, seven days a week.”
It goes without saying that the Club is an integral
part of the fabric of Clifton, and that is largely due to
the generosity of alumni and businesses in the community. Last year, 48 percent of operating costs were covered by donors. Foster’s goal for 2017 is to continue to
grow that number through the Annual Campaign,
which is held every year from October through March.
“The Annual Campaign, we’re looking for individuals and businesses to help us out. It’s unrestricted giving. We started it about 10 years ago since bingo revenues were falling and so were government grants,”
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Frank Carlet, Elaine Robertazzi, Gloria
Martini, Bob Castronovo. Back row: Mimi
Cuellar and chair Bob Jaffe.
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“Our goal is $100,000 this year.
It was previously $75,000, and
$50,000 before that.”
– Bob Jaffe
explained Foster. “It’s hard to get fund for operating
dollars any more. You get grants, but those are often
for capital expenses, not operating costs. But Clifton is
‘The Community That Cares’ and we’re able to do what
we do because of that. We get support from Tricky
Trays. We do our Casino Night in March, and we get
help from the car show, but the Annual Campaign is the
biggest event.”

“We look to family and friends first. Our board members, they’re out there doing that, but it’s a lot easier to
ask when you’re giving yourself first, and they’re doing
that,” he continued. “Our goal is $100,000 this year. It
was previously $75,000, and $50,000 before that.”
But with a highly active and involved board, and the
support of the community at large, Foster fully expects
to reach that benchmark in 2017.
An investment in community
“It’s a really amazing organization. I have children
myself, and I see how many kids they take for after
school programs,” said Mimi Cuellar, whose children
are Emilia, 4, and Rafael, 2. “There’s a lot of value in
making sure that these programs are offered to as many
kids as possible.”
For the past 11 years, the Cuellars have owned the
Paulison Ave. ShopRite, and have contributed to various local charities through several different events.
For Cuellar, her presence on the board is not only an
investment in a community she loves, but also an
investment in her children’s future.
“My husband I really believe that, in order to service, your community, you should live in your community,” explained Cuellar, whose family lives a short

drive from their Paulison Ave. store, ShopRite Wines
and Spirits, which opened last year. “Eventually, our
kids will be in those after school and summer programs. I’m so proud to sit on the board and help with
the fundraising. We have some really amazing people.
“They asked me to join about a year ago. My husband, Rafael, and I do a lot of different community
events. We like to do whatever can to help raise
money,” she explained.
Patrons of the store are sure to recognize the large
jugs at checkout, which are now being used to raise
funds for the Annual Campaign. “I’m trying to think of
some new things, which I’ve been planning with Bob
Jaffe. We have some wonderful donors and some wonderful events. But it’s not just the big donors. That $5
or $10, it really does make a difference.”
“Mimi and Rafael Cuellar have been extraordinarily
helpful to the club,” observed Bob Jaffe. “Last year,
they gave a 60 inch TV that we raffled off. Mimi is so
bubbly that the raffle—and with her pushing to tickets—was probably responsible for over $10,000.
Rafael has allowed us to put jugs at his registers at
ShopRite, and people the customers and staff are very
generous. And soon, we’re going to have a tasting at
their liquor store.”
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BRINGING FUNDRAISING TO LIFE:
CLIFTON SEAHAWK RANKED NO. 1
Richard Poplawski is a perfect
example of the type of impact
fundraising by the Boys & Girls
Club has on the youth of our city.
The 10-year-old Cliftonite is a
nationally recognized swimmer who
is ranked No. 1 for his age group in
the 100 yard breaststroke, and he
was introduced to the sport through
the Club’s Gingerbread House pre-K
program.
“It really all started in the
Gingerbread House pre-K program,”
said his mother, Surayah.
“He was only 4 years old at the
time and they introduced him to
swimming,” she said of the directors
and coaches in the pre-K program.
“Then in 2014, he joined the Club’s swim team, the Seahawks. It’s a nice
sport and the Club is a really nice place with a great pool. He’s competitive, so it really took off.”
In the three years since, Richard Poplawski has become a dominant force
in the national swimming scene, traveling across the country with the
Seahawks. In addition to his national breaststroke ranking, Poplawski is
ranked No. 1 overall in New Jersey, owns 13 Seahawk records, and holds
countless meet and state records.
“His coach, Anna Abakumova (above), has been mentoring him and honing his swimming skills through her expertise and experience in swimming,” she said. “Anna, Nadia Stavko (the director of aquatics), and Bob,
they’ve been such great supporters of him by all means, whether it be stroke
technique or pulling him out of the water if he is doing something wrong.”
In addition to swimming, Poplawski is an accomplished violinist in the
Montclair State University Youth Orchestra, and is the lead violin in the
chamber ensemble group.
The fifth grader also in advanced classes at St. Philip Preparatory School
on Valley Rd. It’s a busy schedule, but his mother believes that he’s able to
do it due to the habits developed in the Club’s pool.
“Swimming with the Seahawks has given him a lot of discipline. He has
a busy schedule, but it has made him really focused,” explained Poplawski.
“He comes here when they have open swim on the weekend. And he also
exercises before they have their swim practice during the week, which they
call dry land. We’re here almost every day, and that’s in addition to his
other activities. The Club has been a great place for him.”
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Now in his third year on the
Board, Bob Jaffe has previously
served as the president of the
Clifton Rotary Club, and has long
been active in various charities and
organizations.
“The Clifton Rotary has always
been very generous to the Club,”
explained Jaffe, 80, who has lived
in Clifton for more than 32 years.
“I was also the head of the North
Jersey Chamber of Commerce for
some time, too, and it was a very
active organization.
Gloria
Martini, who is currently the president of the Club board, was the
head of the Chamber for 10 years.
So we’ve worked closely. And
there’s Russ Schneider, Angela
Montague, Jeff Cupo, and Frank
Carlet … all people that have come
together for the community.”
Teamwork pays off
“My involvement is really in the
fundraising end of it, and one facet
of that is the Annual Campaign,” he
said. “Luckily, I’ve had a good
committee and a good Board that
really digs in. Last year, our goal
was 50 percent greater than the
prior year, and this year, we’re aiming for an increase of 25 percent.”
Jaffe has seen firsthand how that
money is funneled into programs
that directly support the children of
Clifton. “It really was an eyeopener for me when I joined the
Board. I had no idea how important it was and how many kids the
Club supports,” he recalled.
“Without fundraising, we would
not have the activities we do,” Jaffe
asserted. There are so many single
parent families or families where
both parents work, so this is an outlet for kids. And that need has

increased tremendously over the
years, especially on the east side of
the city. The kids need these programs more than ever, and we need
our donors more than ever.
“The end results are fabulous,
because you can really see what it
does. These kids, when Bob Foster
walks through the classrooms, it’s
like God walked in,” said Jaffe,
laughing. “The swim team is
nationally known. We now have a
satellite in Woodland Park this year
through three different schools. We
offer all sorts sports programs and
after school and summer activities. All these things are done
because of donors.”

people to the Club, this is what it’s
all about. And, of course, you have
incredible leadership at the Club
with Bob Foster, John DeGraaf,
Bob’s wife, Mary Jo, and her brother, Mayor Jim Anzaldi.”
Another key component has
been reaching out to Club alumni,
coordinated by DeGraaf, the director of Resource Development. “We
do a very personalized mailing. We
get a significant amount of money
through our great alumni, and try to
reach out to people through various
means, be it the mailing or our

events,” said Jaffe. “The alumni are
a very important aspect,” he
added. There’s a very concerted
effort to reach out to those who
benefited from being a member,
and we really need all the help that
we can get. These things are never
over, and every single dollar helps
us meet our goal. The campaign
runs from October through the end
of March, but it’s 365 days a year,
unofficially.”
Go to bgcclifton.org/donate.htm,
to give a gift or call John DeGraaf
at 973-773-0966 ex. 111.

Adapting to change
While the need for the Club has
increased over the past few
decades, Jaffe explained that it’s
been more of a challenge to find
large donors since the business
landscape continues to change.
“It’s tougher raising funds down
than it was when we did the expansion years ago,” Jaffe said. “Things
have changed a great deal. Back
then, there was Hoffman-La Roche,
Pfizer, and other large companies,”
he said. “But this is a group that’s
been very supportive from their
own pockets to make this
happen. In addition, our Board
reaches out face to face to potential
donors. Each Board member has
been challenged to recruit at least
three individuals, friends, or corporations,” Jaffe said.
“We’re also targeting local business. I’m in the financial management profession, so I’m reaching
out to clients who I think would be
interested and they’ve come
through,” said Jaffe. “Bringing
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